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1. INTRODUCTION 

This shopfront study has been prepared by Wicklow Town Forum in 
response to the stated objectives of the Wicklow Town Public Realm Plan 
2008.  In keeping with the Public Realm Plan, this study aims to assist 
local business owners and Wicklow Town Council in their efforts to 
enhance the streetscape and shopfronts of the town centre which, 
collectively, contribute greatly to the overall visual appeal of the town. On a 
practical level, this study describes the characteristics of good shopfront 
design, makes an inventory of the current shopfronts in the town, and 
offers specific guidance for building owners on the maintenance, repair 
and renewal of individual shopfronts.  
 
In a town such as 
Wicklow, which has a 
strong historic identity 
and could be termed a 
‘Heritage Town’, 
shopfronts can have a 
major impact on the 
overall character, 
quality and 
attractiveness of the 
town. In this regard it is 
notable that well 
designed shopfronts 
can improve the appearance of the town as a whole, and that every 
premises, regardless of size makes a contribution to the overall ambience 
of the town. It is important that any works involving the repair or 
reinstatement of existing shopfronts, or the development of new shopfronts 
be informed by the principles of historic shopfront design.  
 
The Historical Background  of shopfronts is outlined in Section 2 of this 
study, while section 3, The Value of Good Shopfronts  describes  
Wicklow Town has a compact Town Centre, which, for the purposes of this 
study is defined as the area from the Market Square along the Mall, Main 

Street and Abbey Street. There is a good range of retail outlets present in 
the town centre, with some good examples of well presented shopfronts, 
and other examples of shopfronts which have undergone less appropriate 
interventions over the years.  Section 4 of this study, Shopfront Inventory 
and Recommendations  describes the existing town centre shopfronts, 
and makes recommendations on where improvements could be made as 
part of any planned repair or renewal works.  
 
The purpose of the guidelines is to give concise and building specific 
advice on the appropriate way to upgrade shopfronts within the Town 
Centre, and to promote elements of good design and acceptable materials 
commensurate with Wicklow Town’s Heritage status. Attracting both locals 

and tourists to the town 
centre, and 
encouraging them to 
spend more time here 
would help to increase 
the sense of vibrancy 
in the town, and would 
in turn benefit local 
businesses. 
 
On a wider scale, it is 
hoped that this study 
will increase 
awareness of 
shopfronts as a 

distinctive and often unique characteristic of our 
 towns and villages in County Wicklow, and will help to foster greater 
appreciation of this aspect of our built heritage. 
 
The guidelines offer a model for the development of ‘best practice’ for the 
maintenance and improvement of shopfronts generally, and for the 
enhancement of the public realm in which they occur. 

individual components such as design, materials, proportion, fixtures and 
fittings, signage, advertising and lighting.  

Abbey Street 
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Town Centre  



  
2. HISTORICAL BACKGROUND 
 
Shopfronts were originally the workplaces of tradesmen and 
craftsmen, with goods being made in the workshop and sold 
directly to the public. By the end of the 17th century the most 
common form of shop occupied a room within a house. 
Trading was conducted through a window or opening facing 
the street.  In many cases the shopfront consisted of a heavy 
hinged board, which divided in the middle. During trading 
hours half of the board would be raised to form a canopy to 
protect stock, the other would be lowered to form a shelf. 
 
From the mid-C18 to the early C20, shopfronts evolved 
through styles broadly categorised as Georgian, Victorian and 
Edwardian.  In spite of changing details, the same basic 
principles of design and proportion were maintained. Not until 
the mid-C20 were these principles generally abandoned in 
favour of poorly detailed designs in modern materials, often ill 
proportioned and unrelieved by  
ornament or decoration. The tendency of multiples to impose 
standardised 'corporate images' on their shops, regardless of 

the character of the building or area compounded the 
problem. 
 
The surviving traditional shopfronts in Ireland for the most part 
date from the 19th and 20th centuries.  In Ireland, traditional 
shopfronts are often based on classical architectural features, 
which were adapted to the practical needs of shops and by 
changing fashion.  A typical traditional shopfront would 
normally comprise of a display window often divided with 
decorative glazing bars known as mullions which were 
surrounded by a stall-riser below, pilasters on each side, and 
a fascia above.  The door was often recessed beside the 
window.  Decorative corbels or consoles were used at each 
end of the fascia.  Good proportions and attractive designs 
are achieved by following these principles irrespective of style 
or period. 



3 THE VALUE OF GOOD SHOPFRONTS 
 
“A diversity of original and traditional shopfronts is an 
important part of any streetscape which can add interest as 
well as authenticity. Retaining many of the proportions, 
materials and colours of traditional shopfronts, without 
resorting to pastiche, is an important consideration in 
designing new shopfronts, particularly in streetscapes that 
display a high level of distinctiveness.”1 
 
A good shopfront represents the business behind the 
shopfront and is an external expression of that business.  The 
shopfront is present 365 days a year and 24 Hours each day 
carrying out this important task.  The shopfront can therefore 
be considered as your best most loyal and faithful 
salesperson deserving respect, care and attention. 
 
Streetscape 
Shopfronts and the building in which they are located form an 
important component of the town / streetscape and create a 
pattern and rhythm on the street reflecting the plot and 
premises size and nature of the shop and goods being 
offered. 
 
The quality of the shopfront should therefore reflect the quality 
of the product displayed and poor design, quality and 
excessive advertising serve to detract from the retail 
environment.  
 

                                                
1 Historic Towns in Ireland – Maximising your tourism potential: 
Failte Ireland; 2010 

Shopfronts act as a frame for a 3 dimensional display of 
goods contained beyond the shopfront.  The shopfront has a 
relationship to adjoining shopfronts to each side and to the 
one to three stories overhead.  Shopfronts must therefore be 
considered in the context of what surrounds them and should 
relate sympathetically to the surrounding context. 
 
 
Character 
A particular characteristic of Wicklow Town is the use of the 
carriage arch providing access to the courtyards behind 
where, due to the topography of the town there is no service 
access to the rear of the property.  Carriage arches not only 
serve this practical purpose but also visually link adjoining 
buildings and increase the sense of enclosure afforded by the 
street. 
 
The character of shopfronts is defined by many different 
elements which together define the character of the 
streetscape.  Shopfronts are not individual items but have to 
be considered in the context of the building of which they form 
part. 
 



The Main Street of Wicklow Town is a high-density street with  
two, three and four storey nineteenth century terraced 
buildings on each side giving a sense of enclosure and 
without views or glimpses of the nearby river and sea..  The 
street is generally east – west oriented with one side of the 
street facing south and the opposite side north facing.  The 
street is relatively narrow with restricted pavement in some 
locations and this narrow street coupled with gentle horizontal 
changes in direction results in increasing the sense of 
enclosure by closing vistas and adding to the sense of 
anticipation of what is around the next corner.  The street 
widens at Fitzwilliam and Market squares and almost uniquely 
there is a vertical separation where the road level changes at 
“The Mall”.  Buildings are generally linked at street level with 
carriage access predominantly on the south side of the street 

and with lanes leading to the South Quay on the north side of 
the street. 
 
Inappropriate Alterations 
 
Many of the buildings in the town centre have suffered from 
inappropriate alterations over the past. In many instances this has 
involved the installation of new frames for shops, that are far 
removed from original specifications or design.  Structural changes 
such as creating larger display areas or wider doorways can lead to 
a lack of symmetry with the upper floors. It should also be noted 
that such design where it is of poor quality, may hide important 
areas of the buildings fabric, which, in turn can damage the 
character of the building to the detriment of the streetscape. 
 
 



 
Elements of Good Shopfront Design 

Pilasters 

Entablature 

Cornice 

Fascia 

Bracket or Capital 

Stall Riser 

Cill 

Plinth and pilaster 
bases 

Set-back shutter 

Sliding sash windows 

Gutter with brackets 



 
Entablature 
This derives from Greek architecture and roman architecture and 
comprises the cornice, - frieze (fascia) and architrave 
 
 Cornice 
The cornice is the projecting feature, which runs along the top of 
the fascia.  It provides the upper level visual termination to the top 
of the shopfront.  The cornice provides a practical function of 
shielding the fascia from weather and can be used to discreetly 
incorporate lighting over the fascia.  Where canopies are required 
they can be incorporated into the shopfront between the cornice 
and the fascia. 
 
Fascia 
The fascia is the wide board over the shopfront carrying the shop 
name. The design of the fascia should be appropriate to the 
character and period of the building as it is the link between the 
ground and upper floors.  The fascia should be proportioned 
correctly to visually support the span between pilasters and can be 
appropriately inclined downwards so that, particularly on narrow 
street, the name can be read more easily and also corrects 
perspective distortion. Consoles brackets with plain or decoratively 
carved ends can also be used to frame the ends of the fascia. 
 
Capital / bracket 
The top of a column ends with a capital or as illustrated here a 
carved bracket, typically modelled on the Acanthus leaf.  The 
capital or bracket widens and serves to “receive” the weight of the 
fascia and the building above. The capital can be one of the 
classical orders or a stylized cap and collar.  
 
Pilaster 
Pilasters are shallow piers or rectangular columns projecting only 
slightly from the wall. They frame the side of the shopfront and 

emphasize the subdivision of the frontage into separate units of 
plot width.  Visually they provide the means to support the fascia.  
Original pilasters should always be retained or repaired where 
possible.  They should never be covered as such action destroys 
the character of the original design.  
 
Display window 
The display window can be divided in to practical glass sizes by 
window frames.  Display windows should preferably be vertically 
proportioned and the width of window frames should be narrow, 
and painted a dark colour not to detract from the window display.  
Window frames should be profiled to present a narrow customer 
facing side and the strength of the frame can be achieved by 
increasing the depth inside the window.  Windows should be kept 
clear of clutter and advertisements on the face of the glass and 

Cornice 

Fascia 

Display window 

Cill 

Stall riser 

Plinth 



specialist glass can be used to reduce the reflectance of standard 
glass which is particularly useful in jewellery displays 
 
Window Cill 
The horizontal ledge below a window.  The outside is weathered 
outwards and has a throat or drip underneath to protect the top of 
the stall riser from rainwater and to reduce water streaks on the 
wall.  The cill can be formed in timber as for the shopfront or in 
stainless steel or brass, incorporating lettering advertising the 
business within. 
 
Stall riser 
The stall riser is the vertical surface below the display window.  It 
provides a means to protect reduce the height of the window, to 
present the window display at customer eye-level and to protect 
the window glass from pedestrian and animals, and rain splashes. 
Often constructed in the same material as the wall above in when 
is should be painted to match the shopfront colour or can be 
panelled timber, again painted to match the shopfront.  
 
Doorway (recessed) 
Recessed doorways were often a feature on shopfronts.  These 
doorways were recessed to afford shelter to shoppers at the 
threshold of entering and leaving the shop and provided and to 
allow for more window display space.  Externally the recess 
provides an opportunity to advertise the business at pavement 
level often with mosaic tiles. 
 
Plinth 
The shopfront often stands on a plinth formed of granite, tile, 
marble or wood from the pavement to the bottom of the stall 
riser.  In Wicklow Town this plinth typically reflects the floor 
level of. It provides the building with a visual anchor to the 
ground as well as giving protection to the shopfront.  Where 

the plinth is constructed of timber it should be considered as 
being sacrificial requiring periodic renewal. 
 
MATERIALS 
The typical wall finish in Wicklow Town is a painted lime plaster 
render on a rubble stone masonry wall as illustrated below.  
Untypical materials include brick and polished tile or stone finishes 
and should generally be avoided.  Main street buildings typically 
have flat facades without significant projections.  Windows are 
typically vertical sliding sash painted timber windows recessed 
from the façade. Projecting windows or outward opening sash 
windows are not typical. Materials which cannot be readily painted 
should be avoided. 
 
The typical material for shopfronts is painted timber. 
Varnished timber is untypical and should be resisted.  The 
advantage that these shopfronts have is that they are easily 
adapted by changing the paint colour to reflect the nature of 
the shop; they are easily repaired and maintained without the 
need for 
specialist 
skills or 
equipment.  
 



PROPORTION 
One of the most common flaws in the design of shopfronts in 
historic towns is a lack of visual links with the upper floors of the 
building. It is clear that when the design of the ground floor 
shopfront does not relate to the upper floors. While it is noted that 
shopfront design is usually predicated on attracting passing custom, 
the effect of the shopfront on the overall look of the building and 
also the public realm is of significant importance, especially in a 
town like Wicklow. 

Proportions of shopfronts derive from classical proportions and 
detailing, and the elements of shopfronts should retain this classical 
origin.  Proportion refers to the relationship between the width and 
height of elements of shopfronts. Proportion also relates to the 
orientation of openings – whether they are horizontal or vertical.  
Openings in walls should typically have vertical rather than 
horizontal proportions.  The design of the shopfront can help to 
create a vertical emphasis in a horizontal opening, some guidance 
is illustrated below. 

Poorly proportioned 
shopfront 
Fascia is too deep and lettering is 
too dominant.  The pilasters are 
too thin and do not support the 
visual weight of the fascia 

Poorly proportioned 
shopfront 
Fascia is too narrow, and does 
not “fit” the openings. 

A well  proportioned shopfront  
 



 
FIXTURES AND FITTINGS 
The building façade needs to accommodate many practical items, 
but when the use of the shop changes redundant fittings, fixtures 
and cabling should always be removed. 
 
Brackets 
Brackets are used for projecting signs.  These should be craft-
made of wrought iron and should be attractive rather than 
utilitarian.  They can be designed to represent the nature of the 
activity being carried on the premises. 
 
Brackets for hanging baskets should similarly be made of 
wrought iron to a consistent style and should not be made of 
simple box section steel. 
 
All steel fittings should be galvanised and painted for durability 
and to reduce the risk of rust staining. 
 
Rainwater goods 
Rainwater gutters and down pipes should be well maintained in 
order to avoid water discharging onto passers by or customers 
entering shops.  Many rainwater down pipes discharge onto the 
pavement and this can cause water-ponding on the pavement.  
Consideration should be given to diverting rainwater below the 
pavement level to discharge to the kerbside gutters 
 
Canopies 
Canopies are necessary on certain types of retail premises to 
protect the product - in particular butchers shops and to a lesser 
extent clothes shops from sunlight and this should be the primary 
purpose. Where canopies are used, they should be placed on the 

south side of the street only and they should be incorporated into 
the design of the shopfront.  The use of canopies as 
advertisement should be secondary to the primary purpose, while 
perambulator and closed ended canopies should not be used.  
Canvas fabric should be well maintained and replaced if frayed or 
damaged. 
 
Security 
The night time appearance of the street is important, with shops 
making a significant contribution to the overall feeling of security. 
Shuttered shopfronts give the impression of a dangerous place 
which needs to be defended, while open and illuminated shop 



display windows invite the passer by to linger and engage with 
attractive well lit window displays.  A well lit, monitored street is 
the best form of security and every effort should be made to 
discourage or remove roller shutters from the front of display 
windows and to locate them to the rear of the sacrificial display.  
Some types of shop such as jewellers require the use of shutters 
and it is also possible to have shutters set on timers to lower late 
at night when pubs and restaurants have closed.  Some shops in 
Wicklow town use manually erected security grilles and these are 
preferable to shutters. 
 
SIGNAGE AND 
ADVERTISING 
 
Signage is most 
appropriately 
incorporated into the 
fascia over the shopfront.  
The fascia is often 
angled downwards 
towards the street and 
this corrects perspective 
distortion and, in 
Wicklow’s narrow street environment allows the passer by to 
recognise the shop name by looking upwards and not having to 
look from a distance.  Lettering should be clear identifying the 
name or type of business.  Block typefaces should be selected in 
preference to elaborate or stylised typefaces which are often 
difficult to read.  The shop number should be incorporated in the 
fascia as it is important for customers and visitors to be able to 
locate a business easily. 
 

Active Shopfronts 
The purpose of improving 
town centre shopfronts is 
to engage with the passer 
by  both during the 
daytime and night-time 
through attractive and 
welcoming premises and 
window displays.  Dead 
window displays should 
be discouraged and 
should be restricted to 
use on side-streets.  Posters, screen printed windows and 
opaque panels serve to repel the passer-by and such window 
treatments are discouraged in main street locations.  
 
 
Fascia Signage 
The fascia should be correctly proportioned to suit the shopfront 
and the building into which it is incorporated.  Lettering should be 
clear and legible reflecting the corporate image of the business.  
Hand painted lettering on the fascia is the most appropriate 
manner in which to reflect the personality of the business and 
results in a satisfactory appearance.  Other forms of lettering 
such as raised or incised gilt or painted lettering and 3 
dimensional signage is also appropriate to the character of the 
town. 
 
In some instances, where the building does not lend itself to a 
shopfront-such as on a stone building or where the building has a 
plain surface it is appropriate to place individual lettering to the 
wall surface or to incise lettering into the background. 



 
inappropriate lettering and signage which should be removed and 
discouraged, includes; tarpaulin or banner signs; signs fixed to 
buildings advertising a remote business; box signs fixed to the 
face of a building; applied PVC signs inserted into a shopfront 
fascia. 
 
Projecting / Hanging signs 
This type of sign is appropriate for 
use in narrow streets but they 
should be used sparingly hung 
from decorative wrought iron 
brackets.  These signs should be 
illuminated by discreet lighting 
incorporated in the bracket or mounted on the building and 
should never be internally illuminated, animated or neon signs. 

Corporate Identity  
Many multiple retailers insist 
on a strong corporate identity, 
which is easily identifiable to 
the public and have a 
standard signage programme 

which is applied without regard to its context.  The result is 
discordant and does not relate to the appearance of the 
traditional town centre.  However, where the brand image is 
strong, it can be adapted and 
used with subtlety in 
harmony with the town 
centre.  This will typically 
require the use of more 
appropriate materials 
retaining the essence of the 
brand identity but making it 
subservient to the shopfront 
in to which it is incorporated.  
In the above example from overseas, the “Golden Arches” are 
reduced to an outline and are printed on an awning matching the 
predominant colour of the stone building. 
 
 
Gable –end signage 
Gable ends can be used for signage and some forms of signage 
are more appropriate than others.  Appropriate forms of signage 
suited to the design of the building are illustrated here.  
Inappropriate signage includes standard poster panel signs which 
should be phased out over time.  A good example of the removal 
of such signage in Wicklow Town is "Inverdea" on Bridge Street, 
where the gable end advertisement was replaced by an attractive 
hand painted building name, and this should be repeated where 
these signs continue to exist. 
 
LIGHTING 
Display windows should be the most brightly illuminated part of 
the premises, the shopfront is a frame to the display and can be 

Plaster detail over door 
case 



successfully illuminated in a 
variety of ways including 
fluorescent strip or recessed 
miniature lights incorporated 
into the cornice above the sign 
fascia.  Stalk lights projecting 
from the face of the building 
should be limited in number and 
size and are vulnerable to 
physical damage.  The first floor 

of the building can be illuminated with bracket 
mounted wall lights and these should be 

located at a height consistent with neighbouring buildings.  
Display windows should be illuminated at night and the lighting 
connected to a time clock.  The light from the windows or building 
will illuminate the pavement and results in an attractive night-time 
environment. 
 
COLOUR 
The buildings in Wicklow Town are typically render finished, often 
with ashlar lines incised into the render finish, with painted 
surfaces, and with quoin stones defining the building plot.  Some 
buildings incorporate attractive architectural detailing in plaster 
around windows and over doors.  These details where they are 
present should be accentuated in a complimentary colour to the 
main body of the façade and should generally be consistent with 
the predominant colour of the shopfront. 
 
The shopfront colour serves to distinguish one business from 
another, but also serves to harmonise a building or group of 
similar buildings, particularly at an upper level. 
 

There is no typical range of colours in Wicklow Town, with each 
building expressing its own personality.  While many businesses 
throughout the town choose muted or restrained colours, the use 
of vivid or vibrant colours is to be encouraged, and should be 
considered by owners when redecorating or when establishing 
their business. There are many examples where vibrant colours 
are used to good effect in the town, distinguishing different 
elements of the same business in some cases, and generally 
creating a sense of vibrancy.  Harsh primary colours such as 
Canary yellow, Signal red and Royal Blue should be resisted in 
preference for more subtle warm but still vibrant colours. 
 

Colours distinguishing 
elements of a business 



GUIDANCE FOR MAINTENANCE AND REPAIR 
 
The main enemy of shopfronts is water and a well designed and 
constructed shopfront will aid the removal of water so that it does 
not lodge on the shopfront where it will eventually rot woodwork. 
 
Cleaning will also allow you to inspect the condition of the 
shopfront at close quarters. Painted shopfronts should be 
cleaned regularly to remove any dust or dirt which might hold 
water against the paintwork.  Pay particular attention to any 
crevices or level places where dust could accumulate. 
 
Clean the pavement in front of the shopfront to stop dust being 
thrown up on to the shopfront.  
Exhaust gases from vehicles when combined with the damp 
atmosphere; contribute to create a harsh environment.  These 
marks should be washed off as they stain stonework and 
paintwork, and become impossible to remove later.  
 
Remove lichen, moss or leaves from the flashing over the 
shopfront with a stiff fibre brush.  Water falling on the shopfront 
from higher up must be stopped at source, for example by 
cleaning and repairing gutters and downpipes. 
 
Simple repairs to timber shopfronts can be carried out without 
elaborate tools or equipment or materials to extend life of the 
shopfront. 
 
The flashing over the cornice is usually lead or copper and 
prevents water getting behind the woodwork.  It is important to 
inspect the flashings to ensure that they are securely fixed to the 
building and the shopfront forming a weather tight seal.  

Bituminous roofing felts have a limited life span and should not be 
used as flashings.  
 
The caps over the brackets must be kept watertight as for the 
cornice or the brackets will rot. This rot usually begins at the 
joints on top and then works through the centre. Normally, it is not 
noticeable until the damage is extensive.  
 
Filler used in timber joints in woodwork eventually dries out and 
allows water ingress.  Cracks and joints should be filled with 
flexible filler suitable for external use. 
 
When re-decorating, prepare the surface well to ensure there is a 
sound background surface.  Fill and renew any badly damaged 
timber or mouldings.  Avoid a heavy build-up of paint which can 
conceal problems and hide elaborately carved details. 
 
Paint blisters should be cut out with a knife, sanded flat, primed, 
undercoated and painted.  Flaking paint due to age should be 
removed, sanded, primed, undercoated and painted.  Paint 
should be micro porous paint, particularly in south facing 
locations as this paint will tolerate greater thermal and moisture 
movement in the timber shopfront. 
 
If undertaking more extensive repairs or maintenance, remember 
that your shopfront may conceal a traditional shopfront behind it, 
so take down any existing shopfronts carefully as you never know 
what you might reveal! 



 
4. INVENTORY AND RECOMMENDATIONS FOR SHOPFRONTS 

 
The following section describes existing shopfronts and makes recommendations for their first improvement.  The recommendations are not 
exhaustive and should be seen as a first step in the improvement of the physical retail environment.  For more detailed recommendations 
building owners and tenants should contact the planning officer at Wicklow Town Council. 
 
 
 



 
 

Number: 1 Number: 2 Number: 3 

Location Location Location 

Name: AIB Bank Name: Wicklow Hire Name: Rock Ur World 

  

 
Description Description Description 

Detached five – bay two- storey over basement 
bank, c. 1975, with first floor frontage 
cantilevered over recessed ground floor. 
Standing back from the street and with 
entrances to parking either side, this building 
does not obey the street line. The yellow brick, 
the flat roof and horizontal windows are out of 
character with the street. 

End of terrace four- bay two-storey building over 
basement, a former barracks, built c. 1867, with 
two-storey over basement split level return to rear. 
The ground floor shopfront is designed for use as 
a single unit with a central entrance and has been 
subdivided resulting in the loss of symmetry of the 
shopfront design which is further reinforced by the 
contrasting colour scheme. 
 

Terraced four bay two-storey house, c.1867, 
with four gabled returns to rear; renovated with 
shopfront inserted to ground floor. 
 

Recommendations  Recommendations Recommendations 

Consideration should be given to increasing the 
solid / void proportion at first floor level, and 
reverting to a vertical proportion for openings.  
Consistency and simplicity of finishes external 
cladding should be achieved in future 
maintenance. 

 

The shopfront to the west side requires 
maintenance, repair and re-decoration and would 
benefit from a more integrated colour scheme 
being adopted across the two shopfronts. 

 

This is an attractive well maintained shopfront. 
The applied sign board is in appropriate and 
should be replaced with individual raised letter 
sign. 



 
 

Number: 4 Number: 5 Number: 6 

Location Location Location 

Name: Vacant Unit Name: Earls Newsagent Name: Earls Newsagent 

   
Description Description Description 

Newly constructed 2 bay 2/12 storey mixed use 
building  

Terraced two- bay two storey building, c.1850; 
extended to rear, c. 1970; renovated, c.1990, with 
shopfront inserted to ground floor. Good general 
colour scheme but is marred by various types of 
signage. The canopy obstructs the fascia when not 
in use. 

Shopfront yet to be constructed. 

Recommendations Recommendations Recommendations 

Shopfront should be developed in accordance 
with best practice guidance. 

 

Consideration should be given to either removing 
or replacing the canopy to expose the fascia. The 
projecting and redundant signs on the upper floor 
should be removed.  The pavement signs and 
posters fixed to the shopfront glass should be 
restricted to reduce the visual clutter. 

 

Shopfront should be developed in accordance 
with best practice guidance. 



 
 

Number: 7 
 

Number: 8 Number: 9 

Location Location Location 

Name: Barry’s/ Cab Office  Name:  The Pineto Name:  Name: Straight Talk Communications 

  

 
Description Description Description 

Terraced three bay two-storey house, c. 1830 
with two-storey return and originally having 
integral carriageway; renovated and extended, 
c.1980, and c.1985, comprising single and two 
storey projecting bays with shopfront inserted to 
ground floor.  

Part of end of terrace three- bay three- storey 
house, c. 1810, with two-storey return to rear; 
renovated and extended to rear, c.1970, with 
shopfront inserted to ground floor. The shopfront 
does not integrate well with the rest of the 
building or the street scale due to the external 
wall cladding and absence of a distinctive timber 
shopfront.  The unmodified upper floors are well 
maintained with flower boxes in the windows 

Part of end of terrace three- bay three- storey 
house, c. 1810, with two-storey return to rear; 
renovated and extended to rear, c.1970, with 
shopfront inserted to ground floor and used as  a 
mobile phone shop.  The applied sign is 
inappropriate and poorly positioned as is the 
corporate signage  

Recommendations  Recommendations Recommendations 

Consideration should be given to timber 
windows replacing the upper floor windows. 
The pilasters of Barry’s dry cleaners should be 
re-located or doubled to frame the shop window 
and door.  Redundant cabling and illuminated 
signage should be removed.  

 

The projecting box sign, projecting neon sign and 
external roller shutter should be removed and be 
replaced with new painted timber shopfront.  
Where guarding is required to the shopfront 
shutters should be located internally. 

 

This façade would benefit from a modest 
traditional timber shopfront incorporating the 
door and display window complete with fascia, 
pilasters and a well-defined base which will give 
the shopfront a greater presence on the street. 
The lettering on this new sign should be hand 
painted onto the fascia or single moulded 
lettering. Redundant cabling should be removed.  



 
 

Number: 10 Number: 11 Number: 12 

Location Location Location 

Name: The Coffee Shop Name: Wicklow Tourist Office/  Sheridan 
Colohan 

Name :Pulse Accessories 

  

 

Description Description Description 

End of terrace two bay two storey over basement 
house, built 1874, with canopies over ground floor 
openings; extended to rear, c.1975; renovated, c. 
1985, with shopfront inserted to ground floor; in 
use as coffee shop. Well maintained with hanging 
baskets and planters.  

Terraced five bay two-storey infill building with 
dormer attic, c.1990, with integral public 
passageway to centre; in use as offices. 

Terraced two-bay two-storey building with 
dormer attic, c.1985, renovated to with 
shopfront inserted to ground floor. Well 
maintained painted timber shopfront.  Plaster 
eyebrows over above the first floor window 
and quoin stones in contrasting colour. 

Recommendations Recommendations Recommendations 

Canopies and applied shutters at the upper floor 
level are inappropriate to the streetscape.  The 
replacement of the ground floor canopy with a 
glazed canopy supported on decorative ironwork to 
provide shelter to outdoor seating is 
recommended.  

 

This frontage is well maintained, improved 
illumination under the access arch to the car park 
is recommended to encourage greater usage of 
this pedestrian link. 

 

Quoin stones should be continued to ground 
floor level. The first floor windows and access 
door to first floor should be painted in a colour. 



 
 

Number: 13 Number: 14 Number: 15 

Location Location Location 

Name: Wardrobe Name: Philip Healy’s Pub – Main Street 
entrance 

Name:  Philip Healy’s Pub 

   

Description Description Description 

End of terrace two-bay two-storey house with 
dormer attic. C.1820, with two-storey return; 
renovated with shopfront inserted to ground 
floor. 

The side façade of Phil Healy’s pub once 
contained a restaurant and the shopfront remains. 
The small window to the left of the shopfront adds 
character and interest and the wall mounted lights 
contribute to the night-time streetscape. 

A traditional pub front that sits in a prominent 
position on Fitzwilliam Square. Memorabilia of 
times past adorns the windows. 

Recommendations Recommendations Recommendations 

The application of a contrasting colour to the 
quoins would highlight the architectural features 
of this building. The painting of the shopfront in 
a colour to match the windows is recommended. 

 

The shopfront should be maintained and 
consideration should be given to reopening this 
entrance to the pub or for some other purpose. 

 

This shopfront should be retained and 
maintained as existing. 



 
 
 

Number: 16 Number: 17 Number: 18 
 

Location Location Location 

Name:  Sean Connolly Name:  American Foodfare Name:  Stan and Tony’s    

  

 
Description Description Description 

Three bay terraced property with shopfront on 
ground floor.  Projecting sign on decorative 
bracket and painted sign on gable wall 

Two storey three bay terraced property with take 
away on ground floor. A reasonably attractive 
shopfront for this type of business and with accent 
colours on architectural details.  Projecting 
illuminated sign at first floor level 

Three storey three bay building with shop on 
ground floor. The windows are guarded by 
removable security railings. It is one of the 
tallest buildings on this side of the street and 
can be seen from the approach at Morton’s 
Lane. The plaster detailing at eaves level adds 
to the character of the building. 
 

Recommendations Recommendations Recommendations 

The shop is well maintained and in any future 
alterations the shutter should be removed or be 
positioned behind the shopfront.  Gable sign 
should be retained and enhanced. 

 

The projecting illuminated box sign at first floor 
should be removed. 

 

Consideration should be given to replacing the 
PVC windows on first floor with timber 
alternatives. 
 



 
 

Number: 19 Number: 20 Number: 21 

Location Location Location 

Name:  Elegance Name: Ebony Name: The Marnier  

   

Description Description Description 

Part of three bay two storey house with 
shopfront inserted to ground floor. The delicate 
plasterwork above the upstairs windows add 
character to the façade but could be 
emphasized a lot more with a different colour 
scheme. 

Two bay two storey house with shopfront inserted 
to ground floor. The plasterwork at eaves level 
and around the first floor windows enhances the 
façade. The door case with fanlight also adds 
character to the street 

A two bay two storey building with pub inserted 
to ground floor. 

Recommendations Recommendations Recommendations 

The architectural plaster detailing on the quoins 
and over windows should be contrasted with the 
background wall colour. The PVC windows 
should be replaced by timber alternatives. 

 

Consideration should be given to replacing the 
PVC first floor windows with timber ones. The 
fascia should only span the length of the shop 
windows and door with a separate sign erected to 
accommodate the offices upstairs. 

 

The fascia should span the length of the 
windows and entrance to the pub and the 
shopfront extended to fit the openings. The 
number of projecting signs should be limited, 
and be timber rather than plastic. The lights 
should be retained. 



 
 
 
 
 

Number: 22 Number: 23 Number:24 

Location Location Location 

Name:  John Floods Menswear Name: Howards Betting Name:  Sixty Six One Hundred Cabs 

 

 

 

Description Description Description 

Part of a three bay three storey house with 
shopfront at ground floor. A unique façade with 
interesting details including circular windows 
and plasterwork eyebrows over reflecting the 
maritime tradition of the town. 

Part of a three bay two-storey house with 
shopfront at ground floor. The sign is too big and 
the canopy obscures some of the lettering when it 
is not extended fully. The signs on the door to the 
right detract from what is a beautiful door case 
with fanlight. 

Three bay two-storey house with shopfront 
inserted to ground floor. Decorative fanlight 
over door case to the left of the shopfront. The 
plastic sign applied to the fascia detracts from 
the façade. 
 

Recommendations Recommendations Recommendations 

PVC windows at first floor should be replaced 
with sliding sash windows. 

 

The signs should be removed from the inside of 
the windows and the number of signs around the 
neighbouring door reduced.  The canopy should 
be removed or integrated into the shopfront. 

 

Replace the plastic sign with individual raised 
lettering in a more complementary colour. 



 
 
 

Number: 25 Number: 26 Number: 27 

Location:  Location Location 9 Main Street 

Name:  Hannah’s Name: Malones Name:  Centra 

 
 

 

Description Description Description 

Three bay two storey house with shopfront 
inserted to ground floor, and a distinctive 
projecting sign appropriate to the coffee shop 
function. 

Two bay two storey house with shopfront inserted 
to ground floor. The shopfront has been recently 
extended over the door to the first floor, resulting 
in the concealment of decorative features over the 
door case.  The end of the fascia is unsupported 
and looks un-balanced.  The over panel above 
the entrance door has been in filled with a timber 
panel. 

Two bay two-storey building with supermarket 
on ground floor. This building has plenty of 
character but is marred by the corporate 
advertising on the shopfront.  The shopfront 
dominates the building so much that the door 
case with the delicate plasterwork can easily be 
overlooked. 
 

Recommendations Recommendations Recommendations 

Maintain shopfront as it currently exists. 

 

The fascia is unsupported over the doorcase and 
should be reduced in length to its original size to 
reveal the decorative plaster over the door case.  
Quoin stones should be accentuated and should 
be differentiated from the wall colour similar to the 
window architraves.  The door over-panel should 
be re-glazed. 

 

The banner sign and poorly designed shopfront 
should be removed and renewed with a 
shopfront of character.  The projecting signs 
should be removed especially above the door 
case.  The number of lights over the fascia 
should be reduced or be replaced with more 
discreet alternatives. 
 



 

Number: 28 Number: 29 Number: 30 

Location: 6 Main Street Location: 7 Main Street Loc ation: 8 Main Street 

Name:  Arklow Waste Name: Dowling’s Butchers and Ha irdressers Name:  Anne Harris 

 

  

Description Description Description 

Part of three bay two storey building with office 
on the ground floor. The colour scheme of the 
shopfront does not fit in with the rest of the 
building. 

Part of two storey four bay building with two 
shopfronts at ground floor.  Canvas canopy over 
butcher shopfront to protect meat products from 
sunlight. The hairdressers is a contemporary 
polished stone clad shopfront out of character with 
the streetscape. 
 

Two bay two storey house with shopfront at 
ground floor. A well maintained shopfront with 
traditional sash windows and colours that 
complement the streetscape. 
 

Recommendations Recommendations Recommendations 

The shopfront would benefit from a painted 
fascia, the removal of windows stickers and the 
insertion of more defined cornice and capitals 
on the pilasters. The exterior lighting and the 
projecting sign should be removed. 

 

Well maintained traditional butchers shopfront 
In any refurbishment of the hairdressers’ 
shopfront, the character of the adjoining butchers’ 
shopfront should be used as a reference. 
 

 

The guttering at eaves level should be fixed and 
the cabling concealed. 
 



 

Number: 31 Number: 32 Number: 33 

Location Location Location 

Name:  Trim Bin Name: Jenny’s Glad Rags Name:  Compuworld  

 

  

Description Description Description 

One bay two storey building with shopfront 
inserted to ground floor. 

Two bay two-storey building with parapet 
roof.Inappropriate roller shutter over the shopfront 
and applied fascia sign.  Casement windows at 
first floor. 

This painted shopfront makes an impression on 
the streetscape with its bold colouring.  The first 
floor windows are horizontally proportioned 

Recommendations  Recommendations 

A more solid base with stall riser and reduced 
capitals at the ends of the fascia would improve 
the appearance of the shopfront and increase 
the presence on the street. 

 

The applied sign in the fascia panel should be 
replaced with painted lettering. The replacement 
of upper floor windows should with sliding sash 
windows is recommended, as is the removal of 
redundant cabling.The roller shutter should be 
relocated to the back of the display window. 

 

The first floor could be painted in a stronger 
colour to compliment the ground floor and the 
fenestration of any future replacement of 
windows should introduce vertical emphasis in 
the horizontally proportioned window openings 



 
 

Number: 34 
 

Number: 35 Number: 36 

Location Location Location 

Name:  Cullen’s Butchers  Name: Paddy Power Name:  SK Hair and Beauty 

   

Description Description Description 

Single storey butchers shop with recessed 
entrance. The fascia panel dominates the 
property is out of proportion with the shopfront.  
The shopfront incorporates a canopy to protect 
meat products from sunlight. 

Part of The Mall Centre, the windows, covered 
with posters result in a dead façade.  The polished 
stone cladding at ground floor and bay windows at 
first floor are uncharacteristic of finishes in the 
town and the black painted first floor does not 
improve the appearance of the building.  Signage 
comprises individual lettering which is appropriate 
to a flat stone fascia but quality is poor. 

Part of The Mall Centre. The comments for the 
adjoining property can be applied to this. 
 

Recommendations Recommendations Recommendations 

Ideally a two-storey structure should be located 
here at the change in direction of the street.  
The fascia panel is over-scaled and pilasters 
should not extend up to the roof level.  The 
existing signboard should be removed and 
replaced with individual raised letters fixed to 
the parapet wall as part of any refurbishment 
works. 
 

 

Greater definition of the fascia and the columns 
and the use of a colour at first floor level would 
improve the appearance of this building.  
Individual letters of better quality should replace 
the existing, and the small projecting sign should 
be removed. 

 

A designed timber shopfront across the façade 
would be more in keeping with the town. Hand 
painted individually moulded lettering should 
replace the plastic letters. 



 
 

Number: 37  
 

Number: 38 Number: 39 

Location Location Location 

Name:  Apache Pizza/ Q Club Name: World Wide Kitchen Name:   Jausna 

   

Description Description Description 

Part of The Mall Centre. The entrance to the Q 
club is satisfactory. The plastic box signage 
fixed to the stone fascia is inappropriate and be 
replaced by individual raised letters. 

Part of The Mall Centre. This unit is distinguished 
by a crude box sign over the entrance. 

This shopfront is appropriate in its context.   The 
wall paint colour is inappropriate and has been 
applied over the first floor windows. 

Recommendations Recommendations Recommendations 

This façade would benefit from hiding the wiring 
and removing the plastic box sign.  Projecting 
wall mounted signs should be removed. 

 

The box sign should be removed and be replaced 
by individual raised lettering. Projecting wall 
mounted signs should be removed.  

 

Window frames could be modified to reflect the 
Indian restaurant. The first floor walls should be 
repainted and windows painted in a contrasting 
colour and projecting signs and untidy 
redundant cabling removed. 



 
  
.  

Number: 40  
 

Number: 41 Number: 42 

Location Location Location 

Name:  ATA Tattoo  Name: Andrew Doyle Constituency Office Name:  Vacant Unit 

  

 
Description Description Description 

Part of a four bay two storey building with 
shopfront at ground floor. The applied sign over 
the fascia does not fit the shopfront and is an 
inappropriate type of sign for the shopfront.  
One shopfront pilaster is shared with the 
adjoining property. 

Part of a four bay two storey building with 
shopfront inserted to ground floor. The shopfront 
proportions are poor and the shopfront does not fit 
the openings.  The door and the sill guard are 
interesting features of this property. 

Two bay two-storey building now unoccupied. 
The original sash windows on the first floor add 
to the character of the building.  There is an 
overly horizontal emphasis to the fascia and no 
pilaster to the east side. Fixtures and rainwater 
pipes are fixed haphazardly to the first floor 

Recommendations Recommendations Recommendations 

The replacement of the existing sign with a 
painted airbrushed sign demonstrating the skills 
of the artist is recommended. 

 

The pilaster should be duplicated beside the 
entrance door and additional pilasters fitted to the 
sides of the door and window openings.  The 
plastic sign should be removed and be replaced 
with a hand painted sign. 

 

This building would benefit from a number of 
minor changes including the maintenance of 
fixtures.  The fascia should be supported with 
an additional pilaster and corbels or capitals at 
the top of the pilasters. 



 
 

Number:  43 
 

Number: 44 Number:45 

Location Location Location 

Name:  Amanda’s Hair Salon Name: Citizens Information Name :  Vacant Unit  
 

 

 

 

Description Description Description 

Reconstructed four bay two storey terraced 
building with stone surround to ground floor 
retail unit with individual raised letter signage. 
 

Part of a modern terraced building with shopfront 
at ground floor linking 2 retail units with living 
accommodation overhead. 

A modern terraced building, yet it manages to 
incorporate the traditional shopfront common to 
the town into the façade. A good overall colour 
scheme. 

Recommendations Recommendations Recommendations 

Maintain as existing and avoid posters blocking 
vision into retail / hairdressing unit 

 

Replace the PVC sign with painted or individual 
lettering on the blue fascia board.  The signs in 
the window should be removed. 

 

Individual raised lettering or painted letter sign 
should be applied to the fascia when this shop 
is put back in use. 



 

Number: 46 
 

Number: 47 Number: 48 

Location Location Location 

Name: Vincent’s Name : Ulster Bank Name: Children Services 

   

Description Description Description 

Three bay two-storey building with shopfront 
inserted to ground floor... The mis-fitting plastic 
sign and the PVC windows detract from the 
façade. 

Uncompromisingly contemporary insertion to the 
streetscape.  Polished stone cladding at ground 
floor and plaster finishes above.  Respects 
building line, but the overall massing, bulk and 
rhythm of this building is incompatible with the 
streetscape. 

End of terrace two bay two-storey house with 
shopfront on ground floor. Good neutral colour 
scheme of yellow and green. Attractive door 
case with fanlight. 

Recommendations Recommendations Recommendations 

This building would benefit from to a more 
traditional shopfront with fascia and pilasters. 
The ground floor would benefit from being 
painted cream like the first floor with the new 
shopfront painted in an appropriate contrasting 
colour. The replacement of the PVC windows 
with timber is recommended. 

 

This building is uncharacteristic and does little to 
enhance the streetscape.  This building type does 
not lend itself to more active uses of the upper 
floors. 

 

The addition of a traditional shopfront, complete 
with fascia and pilasters, would enhance the 
façade. The wiring at the side of the building 
should be concealed. 



 
 

Number: 49 
 

Number: 50 Number: 51 

Location Location Location 

Name: Tan Shop Name: Wicklow Parking Services Name: Vacant Unit 

   

Description Description Description 

Part of two storey four bay building with 
shopfront inserted to the ground floor. Applied 
screen printed signboard in fascia panel.  
Window screen posters result in a dead 
shopfront. 
 

Part of a terraced four bay two storey building; 
shopfront at ground floor to ground floor with 
arched entrance to side.  The plastic box sign 
overhangs the pilasters below and detracts from 
the building.  

Part of two storey three bay house with 
shopfront on ground floor. Redundant fittings 
and cabling at first floor. This shopfront 
comprises simple fascia panel with scroll 
brackets at each end.  

Recommendations Recommendations Recommendations 

Consideration should be given to amending this 
shopfront to restore a more traditional 
arrangement including a cornice possibly 
incorporating illumination.  The stall riser should 
be painted in a colour to match the shopfront 
surround.  Future use of this premises should 
encourage a more active shopfront.  Redundant 
flagpoles supports should be removed. 
 

 

The entrance bay is very dark and consideration 
should be given to illuminating the recess and 
providing an entrance marker over the entrance 
arch. The plastic signboard should be removed 
and a hand painted timber sign put in its place. 
The redundant flagpole support brackets between 
the ground and first floor should also be removed. 
The frosting sticker and the board should be 
removed from the window and the stall riser 
painted or fitted with an applied panel to match 
the shopfront. 

 

The addition of pilasters below the brackets 
would help frame the shopfront. The brackets 
on the wall at first floor level should be 
removed. 



 

 

Number: 52 
 

Number: 53 Number: 54 

Location Location Location 

Name: Homefront Name: Oriental Cafe Name: Case Pepe/Celtic Bookmaker/Brier 
Coffee Shop 

   

Description Description Description 

Part of two storey three bay house with 
shopfront inserted at ground floor level. A bold 
colour scheme that does not integrate well with 
the rest of the building. There is an attractive 
red door case with decorative fanlight to the left 
of the shopfront and this clashes with the 
orange parts of the shopfront. The plastic 
signage detracts from the traditional shopfront.  

Three bay two-storey building with restaurant on 
ground floor. The façade is divided in half by the 
colour scheme; this does not integrate the building 
as a whole and also disguises the traditional 
shopfront.  

Six bay three storey property with two 
shopfronts at ground floor. Recently constructed 
this building fits well into is surroundings while 
respecting the traditional characteristics of the 
town. The shopfronts are of a traditional design 
with pilasters and fascia, all painted a 
consistent colour.  First floor uses are poorly 
advertised. 

Recommendations Recommendations Recommendations 

A simplified a colour scheme should be 
employed on this building.  The wall brackets at 
first floor should be removed.  In any future 
renewal of the shopfront, the detailing of the 
doorcase should be followed for the new 
shopfront. 
 

 

A reversal of the use of the black and gold might 
help in this instance with the predominant colour 
being gold.  The fascia sign and pilasters should 
be painted in the same colour.  Additional 
pilasters should be incorporated to frame the 
window and door openings and a plinth fitted 
below the ground floor windows. 

 

Brier Coffee shop is a model example of 
incorporating signage into an existing shopfront.  
The corporate signage applied to the adjacent 
shopfront is inappropriate and should be carried 
out with more sensitivity using hand painted or 
raised lettering.  The canopy over the basement 
restaurant entrance is necessary if untypical 
and does co-ordinate with the shopfront colour. 
Banner signs should not be used to advertise 
first floor uses and should be replaced with a 
more permanent designed advertising type. 



 

Number: 55 
 

Number: 56 Number: 57 

Location Location Location 

Name: Woody’s Name: Linda’s Take Away Name: Wicklow Town Hall 

   

Description Description Description 

Three bay two storey terraced building with 
basement. A bold colour scheme with a 
traditional timber shopfront. There are too many 
signs on the façade. The awning impinges on 
part of the fascia making some of the lettering 
illegible.  
 

Two storey two bay terraced building with 
shopfront ground floor. Recently renovated take-
away with uninspiring façade. The stone clad 
façade that occupies the length of the building is 
inconsistent with the traditional shopfront design 
that is common to the town. The plastic lettering 
above the door and window and the five exterior 
lights also detract from the streetscape.  PVC 
windows on the first floor are inconsistent with the 
timber windows on the ground floor.  
 

Three storey four bay building with projecting 
three-storey entrance bay. This building is the 
town hall; it assumes a prominent position on 
Market Square. Its height and proportions 
convey its importance. The clock and the sill 
guards are interesting features of this building. 
 

Recommendations Recommendations Recommendations 

Consideration should be given to removing the 
awning. The addition of   pilasters to frame the 
window and door would create a more 
traditional shopfront. The stickers on the 
windows should be removed. The 
advertisement for Mc Creas florist should be 
removed, as it bears no relationship to the shop 

 

This building would benefit from the stone clad 
façade being replaced with a traditional timber 
shopfront complete with pilasters, fascia and hand 
painted sign. The exterior lights could be removed 
and replaced by two or three more discreet 
alternatives. Timber windows should replace the 
PVC windows on the first floor 

 

The façade of this building has been recently 
painted. The blinds on the ground floor windows 
should be removed.  The window frames and 
doors should be painted. 



 
 

Number: 58 
 

  

Location   

Name:   Ta Se’s   

   

Description   

Four bay three-storey building with pub use at 
ground level facing the square. This traditional 
public house and shopfront, is a model in 
simplicity and exudes character including gold 
leaf letting in the fanlight. The fascia sign 
extends beyond the pilasters below, lettering in 
Celtic script reflects the Gaelic heritage of this 
premises.  The shutter box is an unfortunate 
addition to the front of this building. 

  

Recommendations   

The projecting signs and bunting should be 
removed. The stickers on the upper floor 
windows should also be removed. A traditional 
hand painted sign should replace the off license 
sign. The roller shutter box should be removed 
and additional pilasters fitted below the end of 
the fascia signboard. 

 

 

 

 



 
 
 
 
 

Number: 59 
 

Number: 60 Number: 61 

Location Location Location 

Name:  Ernie’s Bar Name: The Square Steakhouse Name:  

   

Description Description Description 

Two-storey four bay bar that has been 
renovated. Recently redecorated and with 
applied shopfront which does not fit the door 
and window openings Good clear gilt and 
painted lettering on fascia. 

Three-storey three bay building with two 
shopfronts inserted either side of a door leading to 
offices upstairs. A restaurant occupies both 
shopfronts. The bold colour scheme contributes to 
the newly rejuvenated Market Square. The small 
top floor windows add to the character of the 
building. 

3 bay 2 storey building with dormer windows in 
roofspace.  Ground floor accommodates shoe 
repair and restaurant use with restaurant use at 
first floor level.  Both these premises have 
fascia signs applied to the face of the external 
walls which do not integrate well with the 
building 

Recommendations Recommendations Recommendations 

The arched window heads do not sit 
comfortably with the fascia panel.  Ideally the 
shopfront at ground floor should be adjusted to 
fit the openings  

 

Maintan as existing 
 

 

New co-ordinated shopfronts should be 
designed in collaboration and installed as a pair 
to match the building.  Painted wall signage at 
first floor indicating the firs floor restaurant use 
should be considered. 



 
 

Number: 62 
 

Number: 63 Number: 64 

Location Location Location: 25 Main Street  

Name:  Donelli's Name:  Vacant  Shop Name:  Dooley Poynton 

   

Description Description Description 

Three storey two bay building in use as a 
restaurant. Fascia sign applied directly to 
external wall. Well maintained shopfront with 
floral window boxes on first floor.  

Three bay two storey property with display 
window and access door.   

Two storey two bay building with shopfront 
inserted to ground floor. A good example of a 
contemporary and well maintained shopfront. 
Good proportions, lettering and general colour 
scheme 

Recommendations Recommendations Recommendations 

This building would benefit from timber windows 
replacing the PVC windows on the upper floors.  
Signage and shopfronts should be used to 
frame the windows. 
 

 

This property would benefit from the addition of a 
shopfront and fascia to encourage re-use of this 
premises.  External walls should be redecorated 
and the first floor windows retained 
 

 

The cabling should be removed from the top left 
hand side of the building and ideally two of the 
three banners should be removed. 
 
 



 
 

Number: 65 
 

Number: 66 Number: 67 

Location Location:  Location 

Name: Candy Apple Name:  All Kinds of Everything Name:  Pings Chinese Restaurant 

   

Description Description Description 

Part of a two storey four bay building with 
shopfront inserted at street level. Traditional 
timber shopfront painted to reflect the nature of 
the shop business.  First floor windows have 
shutters fixed to the external walls. 

Part of a two storey four bay property with 
shopfront at street level.. The shopfront is well 
detailed and well proportioned.  The applied fascia 
sign is inappropriate.  First floor windows have 
shutters fixed to the external walls 

End of terrace two storey two bay building with 
shopfront inserted to ground floor. This 
shopfront is out of proportion to the building. 
The fascia, pilasters and lettering are all over 
sized. The exaggeration of the features 
including the gold lettering and detailing 
combined with the yellow background, make 
this façade discordant with the character of the 
street. 

Recommendations Recommendations Recommendations 

Pilasters should be added and the fascia 
extended.  Applied shutters should be removed 
at first floor. 

 

Cabling and shutters should be removed from the 
first floor, and an appropriate fascia sign 
developed. 

 

The proportions of the  shopfront should be 
adjusted in any refurbishment works .  Flood 
lights should be replaced with lantern lights on 
brackets.  No additional projecting signs should 
be fitted. 



 

Number: 68 
 

Number: 69 Number: 70 

Location Location Location 

Name: Frankie Sports  Name: Mizzoni Pizza Name: An Post Office 

   

Description Description Description 

Terraced two storey three bay house with 
shopfront installed to ground floor. This bold 
colour scheme dominates the building and hides 
its intrinsiccharacter from the passer-by. There 
is an attractive door with a fanlight over the 
entrance to the shop 
 

Terraced three storey three bay house with 
shopfronts inserted to ground floor. A takeaway 
pizza shop takes up the small unit and the other 
half is an extension of Frankie Sports. The shops 
do not complement the rest of the building. The 
plastic green, white and red sign above the 
takeaway detracts from what is a small traditional 
shopfront with nice features.  The orange and blue 
colour of the sports shop clashes with the red sills 
on the upper floors. 

Constructed in the 1980’s, making it the most 
recent building on the upper mall. The stone 
clad façade on the ground floor and the steel 
framed windows are uncharacteristic of Wicklow 
Town. The lettering is barely legible because of 
the stone background. 

Recommendations Recommendations Recommendations 

Pilasters should be added to frame the windows 
and door openings. The ground floor colour 
scheme should be consistent throughout.  

 

This shopfront could be extended to incorporate 
the side door to the first floor and the plastic sign 
should be removed.  Timber framed windows with 
sliding sashes or inward opening sections should 
also be considered when window replacement is 
being considered at the upper floor level. Exposed 
cabling should be removed. 

 

The stone cladding should be cleaned and the 
first floor should be painted a stronger colour. 
Consideration should be given to replacing the 
steel framed windows with a more traditional 
alternative.  The posters and blinds should be 
removed from the window and the lettering “An 
Post” should be accentuated in gold leaf. 



 

Number: 71 
 

Number: 72 Number: 73 

Location Location Location 

Name:  Blades and DNG James Gormley Name: Mrs Quinn’s Char ity Shop Name:  Bayview/ Unoccupied Hotel 

   

Description Description Description 

Three-storey two bay terraced building with two 
small units on the ground floor. This building 
has an unpainted plaster façade The upper 
windows are in bad repair and the wiring is 
exposed. The estate agency has painted around 
the shopfront in a light colour to increase the 
impact of the business. Both timber shopfronts 
have plastic signs. 

Terraced one bay three storey building with 
shopfront inserted to ground floor. This facade 
suffers from a lack of proportionality. The door on 
the ground floor is situated a good distance away 
from the shop window and a pilaster is located 
between the two. The original timber windows add 
character to the building. 

This building is scheduled for redevelopment.  It 
is important that the attractive doorcase be 
retained in the new development. 

Recommendations Recommendations Recommendations 

This building would be greatly enhanced by 
painting it a colour that would complement the 
appearance of the street and by restoring the 
original sash windows A timber fascia with 
traditional lettering should be considered to 
replace the plastic sign. 

 

A timber fascia with traditional lettering would 
greatly enhance the building in place of the 
current plastic sign. The pilasters should be 
aligned in such a way as to frame the window and 
the door 

 

The application of best practice guidance to any 
new shopfront. 



 

Number: 74 
 

Number: 75 Number: 76 

Location Location Location 

Name: Wall Street Discount Store Name: Fitzpatrick’ s Florists Name: Hair Cultus 

   

Description Description Description 

Terraced four bay two-storey building with 
dormer windows in attic. This shop takes up two 
identical shopfronts. Oversized lettering and an 
untraditional colour scheme detract from the 
quaint area of the upper mall. 

Three-bay three-storey building with shopfront 
inserted to the left of the door. Attractive door 
case with detailed fanlight. Another example of a 
simple yet effective shopfront where the 
merchandise (the flowers) is used as the 
advertising display, this is used instead of a large 
lettering. In this case the shopfront complements 
the rest of the building. 

Three bay two-storey building with shopfront at 
to ground floor. This shop has a bold colour 
scheme. with an untypical tiled wall finish. The 
façade has a timber fascia attached to the wall 
but no pilasters. The first floor retains traditional 
timber windows however the large, brightly 
coloured shopfront detracts from it. 

Recommendations Recommendations Recommendations 

A new colour scheme would enhance this 
building immensely. The lettering should be 
reduced in size and restricted to the shopfront 
that incorporates the entrance. The wiring 
should be hidden. The building would benefit 
from cleaning and maintenance. 

 

Consideration should be given to removing any 
unnecessary brackets and cabling from the wall. 
Existing shopfront and door case should be 
preserved as an example of well designed 
shopfronts.  

 

This building may benefit from the size of the 
shopfront being reduced proportionally to the 
size of the building. Consideration should be 
given to removing the tiled finish and replacing 
it with a painted timber shopfront. This could be 
extended to incorporate the side access door 
up to the string course at window cill level 



 
 

Number: 77 
 

Number: 78 Number: 79 

Location Location Location 

Name:  Spring Acupuncture and Chinese 
Herbs   

Name: Eastern European Finest Name: Old Deli/Unoccu pied Shop  

   

Description Description Description 

Three bay two storey house with shopfront 
inserted to ground floor. This shopfront 
comprises a panel fascia sign and does not 
relate to the remainder of the building 

Three bay two-storey house with shopfront on 
ground floor. The first floor windows add to the 
character of this building, however the current 
façade detracts from the building. There are 
attractive carved corbel brackets at the end of the 
sign. 

A three bay two-storey building. The Traditional 
old shopfront is attached to one side and is 
currently unused. It has great character with the 
delicate lettering on the fascia and the recessed 
entrance. It is one of the oldest shopfronts in 
Wicklow and it’s a great pity it is not occupied 

Recommendations Recommendations Recommendations 

If possible the quoins should be continued to 
street level. Pilasters should be added framing 
the windows and door and appropriate lettering 
should be incorporated into the fascia sign. 

 

This shopfront would benefit from the addition of 
pilasters to support the fascia and frame each 
window and door opening. The guttering to one 
side should be straightened. The lights should be 
replaced ,the sign on the upper floor removed, 
and a consistent colour scheme applied 
throughout.. 
 

 

Efforts should be made to conserve this 
shopfront as an example of an elegant and 
simple shopfront 



 

Number: 80 
 

Number: 81 Number: 82 

Location Location Location 

Name: Stitch in Time Name: Boys 2 men Name:  Flower Power  

 

  

Description Description Description 

Single storey building infilling a gap between the 
gables of buildings either side.  This shop 
maintains continuity of shopfronts on the street 
edge 

Part of five bay two storey terraced building with 
extensive display window at ground floor and 
applied sign over it.. 

Terraced two-bay three-storey building with an 
untraditional shopfront inserted on the ground 
floor. The entrance and the shop window are 
recessed. 

Recommendations Recommendations Recommendations 

The fascia panel should be reduced in depth by 
the addition of a cornice.Pilasters should be 
incorporated to each side of the shopfront to 
support the fascia.  The fascia should be 
painted to match the colour of the shopfront with 
lettering in a contrasting colour.  

 

A satisfactory façade however the lettering could 
be improved by the removal of the applied fascia 
sign and the use of a more traditional style. The 
building would benefit from taking down the net 
curtains form the first floor windows and replacing 
the existing windows with timber ones. The upper 
floor walls should be plastered and painted.  

 

Consideration should be given to installing a 
traditional timber shopfront that would fit in with 
the character of the neighbouring facades. The 
appearance of the building would be greatly 
enhanced if the upper floors were plastered and 
painted in a colour complementary to the 
streetscape.  



 

Number: 83 
 

Number: 84 Number: 85 

Location Location Location 

Name:  Directors  cut Name: A la Campagne Name:  Wicklow Wine Company  

   

Description Description Description 

Three bay three-storey building with shop 
underneath. The small unit located beside it is a 
one bay two-storey extension, the ground floor 
of which is now unoccupied. This shop respects 
the heights of neighbouring buildings The three-
storey building looks relatively modern 
compared to the other buildings on the street 

Two-bay three storey terraced building with 
shopfront inserted into ground floor. The façade 
does not have a traditional timber shopfront 
instead it consists of wrought metal lettering fixed 
to the background wall. The windows and doors 
add character to the building. 

Terraced two-bay three-storey building with an 
untraditional shopfront inserted on the ground 
floor. The entrance and the shop window are 
recessed. There is a door leading to the upper 
floors that is lined at one side with yellow and 
blue tiles, making it inconsistent with the rest of 
the shop. 

Recommendations Recommendations Recommendations 

Consideration should be given to painting the 
three-story building and the upper floor of the 
old fish shop. Timber windows to replace the 
PVC windows above both of the units should be 
considered. The doors should also be replaced 
by a more traditional type. This building and 
neighbouring buildings to the west would benefit 
from the addition of new shopfronts. 

 

This building would benefit from a timber 
shopfront being fitted complete with fascia, 
pilasters and base. Ideally the shopfront window 
should be raised in height and the upper levels 
could be plastered and painted a sympathetic 
colour to the surrounding buildings. The shopfront 
could be designed as a pair in collaboration with 
the adjoining owner to the west. 

 

The yellow and blue tiles reflect a former use 
which no longer applies should be removed. A 
timber shopfront should be fitted.   The 
shopfront could be designed as a pair in 
collaboration with the adjoining owner to the 
east. The appearance of the building would be 
greatly enhanced if the upper floors were 
plastered and painted in a colour 
complementary to the streetscape. 



 
 
 

Number: 86 
 

Number: 87 Number: 88 

Location Location Location 

Name:  Shines Pharmacy Name: World Choice Travel Name:  Wicklow a nd District Credit Union  

   

Description Description Description 

Terraced two-bay three-storey early-Victorian 
house, c.1850; renovated and extended to rear, 
c. 1920, with shopfront at ground floor having 
door case with fanlight to side.  The light blue 
painted building has sash windows and a 
traditional dark blue shopfront with gold lettering 
and double panel fascia. 

Terraced two-bay three-storey early Victorian 
house, c.1850; renovated, c.1990, with shopfront 
inserted to ground floor. There is a beautiful dark 
blue door case with fanlight to the side. The fascia 
painted a lighter blue stretches the length of the 
building at street level. 

Terraced three-bay three-storey early-Victorian 
house, c.1850, renovated with shopfront 
inserted to ground floor having accommodation 
over. Now a Credit Union. The stone clad 
façade and the light timber door and windows 
are untypical. 

Recommendations Recommendations Recommendations 

Consideration should be given to removing the 
projecting illuminated pharmacy sign to be 
replaced with a hand painted wooden sign if 
necessary. More traditional down lights could be 
installed and the cabling should the hidden. The 
quoins should be painted a similar colour to the 
shopfront. 

 

A new colour scheme should be considered to 
enhance the existing traditional timber shopfront. 
The fascia should only span the length of the 
window and door. The pilasters could be 
repositioned so as to frame the window and door. 
Timber sash windows should be considered in 
place of the PVC windows on the upper levels. 
The door case and fanlight should be preserved. 
The quoins should be painted in a similar colour to 
the fascia. 

 

Spotlights at first floor should be replaced with 
bracket mounted lantern lights over the 
windows; the first floor wall should be painted to 
increase the contrast between the window 
surrounds and quoin stones. 



 

Number: 89 
 

Number: 90 Number: 91 

Location Location Location 

Name:  Costello Property Name: Byrne’s Furniture & Giftwar e Name:  John P. Hopkins 

 

 

 

Description Description Description 

Terraced three-bay three storey early Victorian 
house, c.1855; renovated and partly 
remodelled, c.1975, with shopfront inserted to 
ground floor. At present the Byrne’s furniture 
shop takes up half the building on the ground 
floor while the rest is an estate agent... The 
upper floors boast traditional sash windows. 

End of terrace three-bay three-storey early 
Victorian house with dormer attic, c.1899, with 
three-bay two- storey return; renovated and 
extended to rear with shopfront inserted to ground 
floor.  Plaster pilasters with recessed panels, 
painted in the wall colour to, support the green 
timber fascia. The quoins, the window frames and 
cills are painted the same colour as the fascia.The 
projecting sign is appropriate to the services of the 
shop. 

Detached three-bay two-storey house, c1830; 
extended to left, c.1890, extended to rear 
c.1924, and c.1960; in use as supermarket. A 
colourful new façade appropriate for its use as a 
toyshop. The east side (Morton’s Lane) has a 
pleasant character especially the small Toy 
master window and the door with its porch. The 
first floor windows were previously boarded up 
but have now been glazed, enhancing the 
façade 

Recommendations Recommendations Recommendations 

The furniture shop and the auctioneers should 
try to ensure that they complement each other’s 
facades. A colour scheme that matches each 
one could be agreed upon and the fascia 
boards should be at the same height and of the 
same size. Pilasters should frame the windows 
of the furniture shop and quoin stones defining 
the plot width should extend to ground floor 
level. 

 

Consideration should be given to painting the 
pilasters the same green as the fascia. The sign 
between the first and second floors should be 
removed as it disrupts the verticality of the 
building.  Top floor windows should be replaced 
with sliding sash windows. 

 

Newly refurbished with well detailed shopfront, 
replacement first floor windows and lantern 
lights, so no need for any alterations. 



 
 

Number: 92 
 

Number: 93 Number: 94 

Location Location Location 

Name:  Bank of Ireland Name: T.J. Gilletlie Name:  Derek Dunne Butcher  

   

Description Description Description 

End of terrace five-bay two-storey brick faced 
bank, c.1970. This building replaced a 
classically designed bank and unfortunately it 
lacks the traditional character that other 
buildings on the street posses 

Terraced two-bay two-storey house, 1815, with 
three storey split level return to rear, c.1990, with 
shopfront at ground floor. The plaster eaves 
brackets and the sash windows on the first floor 
add to the character of this building. The 
projecting 3 dimensional diamond sign is a unique 
feature describing the use of the building.  Cursive 
Victorian lettering displays the name elegantly on 
the fascia. The pilasters are the same colour as 
the fascia and the wall above. A well maintained 
shopfront that complements the streetscape 

Part of end of terrace five-bay two-storey house, 
c.1820, extended to rear c.1890. A traditional 
timber shopfront that is well maintained.  Gold 
painted lettering is engraved into the wine 
coloured fascia. A bullock’s head protrudes from 
the sign in the same gold colour. A projecting 
wooden sign, matching the fascia hangs 
between the two PVC windows. 

Recommendations Recommendations Recommendations 

Posters should not dominate the window space 
and the street front would be significantly 
enhanced if the blinds were taken down. 
Consideration should be given to removing the 
projecting sign and the horizontal fascia panel, 
adding wider pilasters and a stall riser.  At first 
floor level the windows should be replaced with 
sliding sash windows in wall openings. The side 
gate to the car park should be renewed with 
wrought iron decorative gate. 

 

This shopfront is a model for repair and renewal of 
traditional shopfronts 

 

Consideration should be given to sash windows 
replacing the existing PVC windows. 



 

Number: 95 
 

Number: 96 Number: 97 

Location Location Location 

Name:  Unicare  Pharmacy Name: Klasse Name:  T.V & Video Centre  

   

Description Description Description 

End of terrace five bay two-storey house, 
c.1820, with integral carriageway to right; 
extended to rear c.1890; extended to right, 
c.1930; extended to rear, c.1970. The building 
has a traditional timber façade with curved 
windows leading into the recessed entrance of 
Unicare pharmacy. The extension to the right of 
the pharmacy is now the premises of Eden 
Beauty Group. It is accessed through the 
carriageway arch. 

Part of an end terrace four-bay, two-storey house 
with dormer attic, built 1874, formerly part of a 
hotel; shopfront added c.1975. A timber fascia 
painted spans the length of the shopfront with 
rubble stonework to one side. The façade suffers 
from a lack of proportionality. The absence of 
solid masonry in between the neighbouring shop 
entrance contributes significantly to this problem. 

End of terrace four-bay, two-storey house with 
dormer attic, built 1874, formerly part of hotel; 
renovated, c. 1975, with shopfronts inserted to 
ground floor. The signage is not appropriate on 
these two shopfronts. Most of the lettering is 
illegible from the opposite side of the road. The 
plastic signs above the double doors are of a 
poor quality and the doors themselves are not 
well maintained. 

Recommendations Recommendations Recommendations 

This building would benefit from the colouring of 
the shopfront matching the rest of the building 
(brown sills and quoin stones). Posters limit 
visibility of product displays and cabling to the 
side of the shop window should be hidden. 
Eden beauty has an attractive entrance façade 
and lettering but posters on the gate should be 
kept to a minimum 

 

Consideration should be given to blocking up part 
of the small window to the right of the door in 
order to make the façade more proportional. The 
rubble stonework is inappropriate and should be 
rendered in plaster to match the upper floors. The 
signage should only span the length of the door 
and window. The size of the lettering should be 
enlarged appropriately to the size of the fascia. 
Ensure that posters are kept to a minimum on the 
windows and door. The brackets above the 
shopfront should be removed, as they serve no 
purpose 

 

The signage panels below the shopfront should 
be removed and be replaced with single or 
double pilasters added. The framework remains 
of a projecting sign could be removed and the 
fascia of each shopfront replaced with a more 
traditional type. The doors should be updated 
and the colour scheme changed to with greater 
consistency across the shopfronts. 



 
 

Number: 98 
 

Number: 99 Number: 100 

Location Location Location 

Name:  Sherry Fitzgerald O’Gorman and 
Commercial Hall Chambers . 

Name: Footloose on the square Name:  Track One 

   

Description Description Description 

Part of terraced five-bay, two-storey mid 
Victorian house with dormer attic, and 
decorative plasterwork c.1850; formerly part of a 
hotel. Shopfront added c.1890; it now consists 
of a black timber signboard fixed to the wall. 
The wall below this is painted a dark blue colour 
and the wall around the entrance to the 
Commercial Hall Chamber is green. The door is 
also painted green with a fanlight overhead. 
This colour scheme relates in no way to the 
character of the first floor level or the 
neighbouring buildings. 

Part of terraced five-bay, two-storey, mid Victorian 
house with dormer attic, and decorative 
plasterwork  c. 1850, formerly part of a hotel; 
with three-storey split level return to rear, 
renovated, c.1890, with shopfront at ground floor. 
Simple elegant façade that does not impinge on 
the building as a whole.  The fascia panel projects 
excessively from the wall and appears 
disconnected from the pilasters and is without any 
visible means of support. 

Part of the six-bay, two-storey mid-Victorian 
building,  and decorative plasterwork c 1850 
consisting of a timber shopfront. The brown 
colour of the façade does not fit in with the 
colour scheme of the rest of the terrace. The 
fascia is larger and at a higher position than 
others on the street. This, combined with the 
dark colour scheme causes the façade to 
impinge on the rest of the building. 

Recommendations Recommendations Recommendations 

The colour scheme should match the 
neighbouring shopfronts and the upper level. 
Consideration should be given to a timber door 
to replace the PVC one. This building would 
benefit from the development of a traditional 
shopfront in a consistent design across all 
shopfronts mirroring the consistency of the 
parapet detailing. 

 

The fascia projects excessively without visual 
support and should be reduced in depth. Cabling 
should be concealed. Posters on the windows 
should be kept to a minimum.  
There is good scope for this building and its 
neighbour to the east to develop a consistent, 
design across all shopfronts, mirroring the 
consistency of the parapet detailing. 

 

A painted shopfront and fascia would improve 
the appearance of the shopfront and the fascia 
could be divided to give the barber some 
prominence. Colours that compliment the 
paintwork on the upper levels should be 
considered and incorporated into the design of 
the façade. 



Number: 101 
 

Number: 102 Number: 103 

Location Location Location 

Name:  Remax and EBS. Name: Unoccupied building Name:  All  Shades and Blinds 

   

Description Description Description 

End of terrace six-bay two-story mid-Victorian 
building, c.1850, with integral carriageway; 
renovated, 1867; renovated and extended to 
rear to accommodate use as hotel; renovated to 
accommodate use as offices. The building has 
good character, especially the two shop 
windows. This is an example of collaboration 
between adjoining businesses agreeing a 
consistent shopfront design executed in a bold 
colour scheme. 

Terraced five-bay, two-storey house, c.1855, with 
projecting gabled two storey entrance bay; annex 
to rear, c.1866; renovated, c 1890, with shopfront 
inserted to the ground floor. This shopfront 
impinges on the house behind. Its beautiful 
proportions are compromised by this projecting 
addition. It is currently unoccupied. 

End of terrace three-bay, two-storey house, built 
1878, with integral carriageway; renovated 
c.1945, with projecting shop unit at ground floor 
This shopfront has been tastefully redecorated 
in a consistent colour which masks the absence 
of detail in the shopfront.  The new signage 
includes discreet lighting above the fascia. 

Recommendations Recommendations Recommendations 

It is unfortunate that the shopfronts do not fit 
around the window and door openings and 
appear to be applied to the wall face.  Additional 
panelling could be fitted to conceal the wall 
which would result in a more integrated design.  

 

This building would benefit from a repainting; and 
the shopfront and fascia could be extended to 
incorporate the entire ground floor projection and 
to incorporate the existing cornice into the 
extended shopfront. 

 

Maintain as existing. 



 
 

Number: 104 
 

Number: 105 Number: 106 

Location Location Location 

Name:  Butlers Medical Hall Name: Fitzpatrick Broth ers Name:  Broga Shoe Shop 

 

  

Description Description Description 

Semi-detached three-bay, two-storey building 
built c.1868, with original shopfront on ground 
floor and two-storey gabled return; extended to 
rear to accommodate use as offices. The 
traditional timber shopfront complements the 
building. The proportions, mouldings and the 
lettering all contribute to the character of this 
well conserved building. 

Semi-detached house three-bay, two-storey 
building with dormer attic, c.1867, with two storey 
gabled return to rear; extended to rear c.1975, 
with pub front inserted to ground floor 
incorporating fabric of earlier shopfront. The beer 
garden through the arch is a nice addition as are 
the lamps on either side of the upper level 
windows. 

Detached three-bay two-storey building with 
dormer attic. C.1987, with return to rear on an 
L-shaped plan and shopfront inserted to ground 
floor. One of the more modern buildings on 
Abbey Street. It fits in relatively well into its 
surroundings, obeying the simple colour 
scheme and incorporating a gated arched- 
access to the rear of the property.   

Recommendations Recommendations Recommendations 

This is an excellent shopfront and window 
display and should be retained as an example 
of an ideal shopfront.  The carriage arch to the 
side should be reinstated. 

 

This building would benefit from replacing the red 
fascia with a similar colour to the walls 
surrounding it. The lettering is barely legible from 
the other side of the street. A lighter coloured 
fascia and more prominent lettering could solve 
this. The projecting plastic signs detract from the 
façade and a reduced hand painted version 
should be considered. 

 

The shopfront proportions could be revisited in 
any future remodelling increasing the depth of 
the fascia and increasing the width of the 
pilasters.  Window reveals should be painted in 
the pilaster colour to integrate the shopfront 
with the building fabric. The bespoke wrought 
iron gates should be retained.   



 

Number: 107 
 

Number: 108 Number: 109 

Location Location Location 

Name: Paddy Power  Name:  Creative Flooring and ACC  Bank Name:  Next Door Off License 

 

  

Description Description Description 

Incorporating a former bank premises the 
projecting fascia and absence of shopfront 
elements to not accord with the character of the 
street.  

Detached ten-bay, two-storey building, c.1980, 
with projecting central bays, recessed entrance 
bay and oriel windows; renovated with two 
shopfronts inserted to ground floor having offices 
over. The use of dark brick, tinted glass and 
projecting windows are uncharacteristic of 
Wicklow Town.  The retail unit has a painted 
timber shopfront although the pilasters are poorly 
integrated with the fascia overpanel  

Formerly part of O’Connor’s Lounge and 
Supermarket, renovated to accommodate an off 
license.  The bright red paint is uncharacteristic 
of the down and serves to extend the shopfront 
across the entire building. Pavement signs 
obstruct the pavement and detract from 
appearance of the premises.  There  are 
excessive projecting banners and signs at first 
floor and the casement windows are 
uncharacteristic. 

Recommendations Recommendations Recommendations 

The building would be greatly enhanced if this 
unit followed the principles of shopfront design 
as per the adjacent unit,‘Creative Flooring’, this 
would add symmetry to the building and make it 
more in keeping with the vernacular of the town.  
Window stickers should be removed and a more 
active shopfront should be promoted. 

 

The building would benefit from being plastered 
with a painted finish and replacement of the oriel 
windows with timber sliding sash windows.  The 
fascia and pilasters could be better integrated with 
scroll brackets below the fascia. 

 

The wall colour should be consistent throughout 
in a less garish colour.  The shopfront should be 
painted in a complimentary colour and the 
location of the entrance should be reinforced.  
The projecting signs should be reduced and the 
pavement signs removed.  Roller shutters 
should be located inside the property in future 
updates. 



 

Number: 110 
 

Number: 111 Number: 112 

Location Location Location 

Name: The Abbey Barber Shop and 
Kilmantin Arts 

Name: Abbey Pharmacy  Name: Abbey Pharmacy 

 

 

 

Description Description Description 

One of the oldest buildings in the town dating 
back to the eighteenth century. End of terrace 
four-bay, three-storey former corn warehouse, 
c.1800; extended to left to rear; façade 
renovated, c.1940, with pub front inserted into 
ground floor. Renovated 2007, to accommodate 
art gallery and barbershop. There are delicate 
fretwork plasterwork surrounds to upper floor 
windows and the ends of the building. The 
barbershop to the right of the main entrance hall 
respects the colour scheme of the building.  The 
art gallery colour is discordant and pilasters are 
concealed by being painted in the wall colour. 

Terraced three-bay two-storey house, c.1820; 
renovated c1910, with shopfront at ground floor.  
Lettering is hand painted and the script is un 
clear.  The fascia lighting in incorporated into the 
cornice over the fascia panel.  At eaves level 
there is a deep fascia board concealing rainwater 
gutters. 
 

Terraced single-bay single-storey building, 
c1990, with shopfront inserted to ground floor 
having recessed entrance bay. Now part of the 
Abbey Pharmacy, without access from the 
street. Traditional façade painted white with 
Celtic-style lettering painted onto fascia to 
match neighbouring façade. 

Recommendations Recommendations Recommendations 

The art gallery façade would benefit from being 
painted a colour in the same tone as the first 
floor and additional pilasters framing the 
openings should be highlighted in a contrasting 
colour.  Unnecessary projecting signs and signs 
not advertising the business should be 
removed. 

 

Building would benefit from replacing the PVC 
windows on the first floor with timber sliding sash 
windows. The fascia board at eaves level should 
be removed, exposing the rainwater gutter. The 
detailing at the top of each pilaster should be 
painted to match the signage lettering. 

 

Accent painting should be consistent with the 
corporate identity colour.  



 

Number: 113 
 

Number: 114 Number: 115 

Location Location Location 

Name: FBD Insurance  Name:  Butlers Pantry/ Vacant Name: Delahunts 

  

 
Description Description Description 

Pair of terraced two-bay two-storey houses, 
c.1867; extended to rear, c. 1990, in use as 
offices. The shopfront takes up the length of the 
two houses. The plastic signboard detracts from 
the façade. Customers may be unsure of the 
whereabouts of the entrance because the two 
doors are given equal prominence. 
 

End of terrace two-bay two-storey house, c.1840, 
with return to rear; renovated and extended to 
right, c.1910, with shopfront inserted to ground 
floor having offices over. A traditional wine 
coloured shopfront surrounded by pink walls. The 
shop is currently vacant. 
 

Detached four-bay two-storey house, c. 1830, 
on a corner site with two-storey gabled return to 
rear; extended to sides and to the rear with 
shopfront inserted to ground floor. A stylised 
version of a traditional shopfront appropriate to 
the vernacular of the town.  

Recommendations Recommendations Recommendations 

Consideration may be given to changing the 
colour of the fascia to match the shopfront 
colour, to add stall riser panel below the 
windows and to mark the location of the 
entrance. 
 

 

This is a very important building as it is the first 
representation of the town centre. The billboard 
assumes considerable prominence on the gable; if 
this were required for revenue, then a long- term 
painted sign may be a more appropriate type of 
advertisement. The overall proportions, mouldings 
and lettering are in keeping with the character of 
the town.  

 

This shopfront reflects the nature of the 
business and should be maintained unmodified. 
 



 
 

Number: 116 
 

  

Location   

Name:Nel Keenans   

   

Description   

Detached three bay two storey former house, 
c.1830, with two storey projecting gabled bay to 
the left; extended to rear, c.1973; renovated and 
extended to rear, c.1990, with pub front inserted 
to ground floor. Timber façade with fascia 
painted blue. The gable end is appropriately 
used for signage display. 

  

Recommendations   

This is an attractively presented shopfront and 
reflects the nature of the business. Wall 
mounted lantern lights should be retained and in 
any redecoration a more integrated colour 
scheme should be considered.  

 

 

 

 



5. FURTHER READING 
 
 
Wicklow Town Public Realm Plan – Wicklow Town Forum, available at www.wicklow.ie/heritage/publications  
 
An Introduction to the Architectural Heritage of County Wicklow – NIAH, also www.buildingsofireland.ie/countywicklow  
 
Historic Towns in Ireland Maximising Your Tourism Potential – Fáilte Ireland 2010 
 
Enhancing Local Distinctiveness in Irish Villages. Village Design Statements the Way Forward – The Heritage Council 2009, available on 
www.heritagecouncil.ie/publications   
 
Architectural Heritage Protection Guidelines for Planning Authorities – (Chapter 12 Shopfronts) – Department of the Environment, Heritage and 
Local Government 2004, available on www.environ.ie/en/Publications/Heritage/BuiltHerita gePolicy  
 
Conservation Guidelines Pamphlet Series; Conservation Principles; Shopfronts; Paving & Street Furniture – Department of the Environment, 
Heritage and Local Government, available on www.environ.ie/en/Publications/Heritage/BuiltHerita gePolicy  
 
Making Connections – A Practical Guide to Tourism Management in Historic Towns – English Historic Towns Forum 1999 
 
Focus on the Public Realm – English historic Towns Forum 2003 
 
Manual for Historic Streets – English Historic Towns forum 2008 
 
The Irish Town – Patrick Shaffrey 1975 
 
‘Irish Shop Lettering’ in Architectural Review – Humphrey Spender 1968 
 
A Little Book of Irish Shopfronts. -John Murphy ISBN-10: 0862814880 

 


